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How to 10x
Your Positive Reviews
In a time where consumers are increasingly vocal, maximizing
your reviews and optimizing your reach is more crucial than
ever to ensure and maintain a positive reputation.

How to 10x Your Positive Reviews

A

lthough technology is constantly
changing, your dedication to

consumers and customers should remain
intact. Today’s consumers are more educated,
interactive and vocal than ever before,
thanks to social media tools and numerous
review platforms like Yelp and TripAdvisor.
Though “old-school” marketing tactics to
drive up conversions and revenue are still
eﬀective, many consumers have caught onto
the diﬀerent advertising eﬀorts companies
have exhausted over the last decade.
Translation? While some of these tactics may
still increase your ROI, most are outdated
and ineﬀective.
Online reviews can be traced back nearly 20 years with
humble beginnings. The world is a big place filled with
various businesses, brands and products. Before the
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existence of social media and online review platforms, it
was nearly impossible to know how a product worked, what
a dining experience was like at a new “hot spot” in town or
how a customer was treated in-house.
Today, reviews are more than just a consumer-to-consumer
form of communication. They have the power to build up or
bring down a brand at any given moment. The power and
speed of social media also has a hand in the mixture,
making it easier to not only share a review with your
followers, but can also start a livestream; giving real-time
updates on specific experiences and areas of concern they
may have with your business.
Consumers generally leave reviews when they’ve had an
exceptional experience or a troublesome one. With 85% of
consumers trusting online reviews over word-of-mouth,
ensuring you and your employees are constantly and
consistently reaching out to customers for feedback isn’t
just good form; it’s necessary.
Still doubtful? How about this: 92% of consumers read
online reviews when looking for local businesses, and
68% of them will have an opinion formed after reading
anywhere from one to six reviews.
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1. Humanize Your Requests
Whether you’re sending a post-purchase email or have inhouse review system in place, the language you use can
equate in a worlds diﬀerence. Communicating to someone
on a human-level could be the sole deciding factor between
them taking a few minutes out of their overscheduled day to
provide feedback; or rapidly deleting your request after
reading the word, “review”.
For instance, reading, “We love reviews! Leave us one today”
in a subject line can seem a bit aggressive from your
customer’s perspective. Though being transparent with your
customers is essential to your business’s long-term success,
there are boundaries to transparency, and those boundaries
come in the form of intentional communications.
92% of consumers read online reviews when looking for local
businesses, and 68% will have an opinion formed after
reading anywhere from 1-6 reviews.

The importance and value of reviews is clear, but one
question remains: how do you go about collecting online
reviews in the first place; let alone raising the overall count
of them? Here are seven eﬀective ways to increase your
reviews tenfold.

3

Because the people you are requesting feedback from are
likely repeat customers, you need to treat them with respect
in a human way; not a corporation way. For instance, instead
of begging a customer for a review by means of constant
email and text requests with little to no emotion or personal
touches; ask for their feedback.
Communicate why you started your business, what it means
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to you, and how feedback helps create a better tomorrow
for you, your employees and more importantly; your
customers. This puts the power into their hands, making
them feel both seen and valued in the eyes of your business.
When people feel valued and respected, they’re more likely
to provide beneficial feedback, while simultaneously
increasing your number of reviews.

DON’T

DO

Be aggressive

Be friendly

Ask for “a review”

Ask for “feedback”

Treat your customer
like another potential
review number

Value your customer
by putting the power
in their hands

2. Respond to Negatives and Positives
When you get a notification from Google My Business or
Facebook of a new review, it can mean one of two things:
someone had a great experience, or a devastating one.
In all reality, we’re living in the age of customer experience.
Businesses are directing their advertising campaigns to
customers on a personal level; a way they can connect with.
This directional shift has created the empowered consumer.
They expect five-star service every step of the way in any
setting they’re investing their time and money in.
However, customer experience extends beyond their inhouse or on-site experience with your business; it reaches
into how your business responds to both positive and
negative feedback. Surely it’s much easier to respond to a
positive review than a negative one, but the negative ones
are where opportunities lay.
35% of consumers will leave a review after a negative
experience with a business. However, when the business
responds to their feedback and resolves the issue quickly,
96 percent say they’d give the business another chance.
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Furthermore, In a study conducted by Harvard Business
Review, hotels that started responded to their
customers’ reviews saw their total number of reviews
begin to increase by 12 percent. Thus, responding to
negative reviews increases the likelihood of a consumer
doing business with you again; while responding in general
could give you a 12 percent increase in overall reviews.
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3. In-App Messaging
If your business has a mobile app, in-app messaging is a
simple and eﬃcient way to collect feedback from those who
utilize your business on a regular basis. Take Instagram, for
example. If you’ve ever spent time on the app, you’ve
probably been asked to rate your experience with the app
on a 5 star scale.
By sending in-app messages, you’re reaching your target
market while decreasing the chance of fake reviews
spamming your feed. This way, they’re getting the message
while they’re in the app, and it’s not popping up
unexpectedly on their phone mid-text.
When you send a message asking consumers to rate their
experience, it’s essential to not only seek star-ratings,
but written feedback to delve into the ‘why’ behind their
rating. This will help you fix areas of customer concern and
also give credit where it’s due within your own team.

HBR found that when hotels started responding
to their customers’ reviews, their total number of
reviews started to increase by 12%
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4. Storm Social
With Twitter having 336 million active monthly users, it’s
quite clear that today’s consumers live and breathe for
social media. If you already have a strong social presence
with an engaged target audience, taking to your social
accounts to inspire customers to give feedback on their
experience will be extremely eﬀective.
On the other hand, if you’re just starting to build out your
social presence but have a few testimonials and reviews
from current or former customers; use them in every way
that you can on social media.

55% of customers call out businesses
on social media to get a resolution
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Getting more reviews can also derive from gaining more
customers, and what’s a better way to do that than to share
others positive experiences with your business where they
are — social media? If you have designers on-staﬀ, have
them turn some of your reviews into shareable graphics for
social media.
This not only educates those who are unfamiliar with your
business what it’s like to be a customer; but also inspires
others who have had similar experiences to give their
feedback in hopes of those five minutes of social media
fame. Everyone likes to be seen; especially today’s
consumers.
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5. Post-Purchase Emails
Don’t let General Data Protection Regulation (GDPR)
guidelines scare you out of sending post-purchase emails to
your customers. The rules within GDPR leave room for
assumption and leniency due to lack of definitive clarity, but
as long you’re operating within your interpretation of these
updated guidelines to data protection; this tactic can be
highly eﬀective in amping up your review count.
By collecting new mailing lists or reviewing your previous
ones, you can ensure you’re abiding by GDPR while engaging
with your customers in a slightly more personable way. By
thanking them for their recent purchase or visit to your
business, you are bringing that experience to the
forefront of their memory, allowing them to relive it.
When sending post-purchase emails in the world of GDPR,
don’t overwhelm your customers by doing too much within
one email. In order to request feedback in a manner
customers will respond to, you must tackle this task in two
parts. First, send an email that simply confirms their recent
visit and/or purchase. Be sure to thank them for investing in
your business, mention a core value of your business and
ask them to reach out with any comments or concerns.
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W H Y S E N D P O S T- P U R C H A S E E M A I L S ?

Confirm their
recent purchase &
thank them for it

Invite them to
leave questions or
concerns

This way, if they’re not satisfied; you can handle it first-hand
to diminish the chance that they’ll take to social to call you
out. 55% of customers storm social media to call out a
business in hopes of a resolution. Although this isn’t the
kiss of death to your reputation, it’s not ideal.
Should no concerns arise, you can send second email a few
days later following up on that experience you reminded
them about, and ask for feedback.
*Note: It is not recommended to send these emails out in
bulk.
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6. Be Mindful of Solicitation
You’ve all heard of and likely have had your own personal
experiences with Yelp, the online review platform for
everything from restaurants to body shops and even
property management companies.
From a consumer’s point of view, Yelp is a trusted source of
feedback from those who have had experiences with various
businesses around the globe. However, it’s seen in a slightly
diﬀerent light for the business’s being reviewed.
There’s been much debate regarding the authenticity of Yelp
reviews, as many businesses have spoken up about how
they feel that the platform caters to negative experiences
and sometimes even fake reviews. While Yelp consistently
communicates their commitment to providing well-rounded
feedback by means of preventing review solicitation.
What this means for you is that even if you’re getting Yelp
reviews in a manner that’s technically within their guidelines,
it’s possible that their algorithm could flag various
reviews for breaking Yelp guidelines, and will “archive”
them; hiding them from the public entirely.

8

Yelp’s algorithm will likely notice newly created
accounts, and mark the review as spam in attempts to
keep Yelp as consumer-friendly as possible.

No customer wants to see the review they took time to
authentically write out be removed without warning. This
will likely aggravate the customer, making them all the less
likely to review your business on any other platform again in
the future.
In conclusion, if someone has a Yelp account and that is
their review platform of choice; by all means, accept the
review! Customers are always allowed and should be
encouraged to write reviews on Yelp if they desire. Simply
let them do so on their own terms rather than by means
of solicitation.
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7. Seek Professional Help
Hey, we get it: running a business is a tall-task that requires
one to wear every hat known to man, and then some.
The above tactics and strategies are great for those with
the bandwidth or manpower to execute all fully on a
consistent basis, but let’s get real: you likely don’t have time
to search through every single review on each online review
platform to ensure every piece of feedback gets attended
to.
That’s where it’s time to take the next step and seek out the
help of an online reputation management company. These
companies exist solely to make your life easier by creating
and/or streamlining your reputation management plan.
35% of consumers will leave a review after a negative
experience, however — 96% are likely to give businesses a
second chance if they resolved the issue quickly
Ask yourself this: can you collectively monitor your brand
across multiple review platforms while managing your staﬀ,
attending to your in-house or on-site customers and staying
relevant and active on various social media channels daily?
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If your answer is “no”, don’t feel bad; you’re not alone and
you don’t have to carry the weight of your business single
handedly. That’s what online reputation management (ORM)
platforms, like ReviewPush, are for. Our personalized ORM
solutions oﬀer eﬃciency, organization and optimization for
businesses, putting the power of manning your business’s
reputation back into your hand with modern-day tools to
create long-term solutions.

Your one-stop
solution for
online review
management.

Measure

Manage

Optimize

Track your growth
over time and see
exactly where you
stand against your
top competitors.

By storing your
reviews in one easyto-access location,
we simplify and
streamline your
reputation
management tasks.

By utilizing our
review request
features, you can
optimize your
business to stand out
in various search
results.

We help 20,000+ businesses earn
more positive reviews and keep more
loyal customers. Join us to take
control of your onine reputation.
“Love this product and team.
Personalized service and a product
that works exactly how I need it to =
perfection. Aﬀordable, user friendly,
the best out there.”
– DONNA TANNER
Director of Communications
Kent Rathbun Restaurants

Ready to give ReviewPush a Test Drive?
Start your free trial today!

REVIEWPUSH.COM/PRICING
21-Day Trial • Risk Free • No Credit Card Required
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